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Company Overview
beautyguild.com

Nobody understands the professional beauty industry better than The Guild,  
which is why we are the biggest professional beauty trade body in the UK and the 
largest insurance provider. Established for over 20 years, The Guild has over 
10,000 members who are all fully qualified beauty and holistic therapists,  
hairdressers and nail technicians.

Our media platforms offer the complete print and digital  
advertising solution:

 Guild Gazette, is the highest circulation trade magazine in the  
	 UK	and	is	a	trusted	source	of	information	for	fully	qualified 
 and insured beauty therapists.

 Beautyguild.com is the most viewed website in the professional  
 beauty industry, with over 80,000 unique visitors a month.

 We have an e-mail database of over 57,000 registered beauty  
 professionals.

 Guild G@zette Digital allows advertisers to bring their  
 marketing activity to life with clickable web links, advert  
 animation and pop-up videos. Guild G@zette Digital has 
 a reach of 57,000 beauty professionals.

 Our social media channels have almost 40,000 followers.

 The Guild of Beauty Therapists are impartial, as we are not  
	 affiliated	to	any	trade	shows.	

 Since	they	were	first	introduced	in	1995,	The	Guild’s	Survey	 
 Reports have provided the industry with its only regular and  
 reliable source of marketing data. Our survey reports are  
 purchased regularly by all the top suppliers who use the  
 information they contain to prepare and adapt their business  
 and marketing strategies. 

 

 Please e-mail marketing@beautyguild.com today to discover   
 how we can help your business achieve your Marketing  
 and PR objectives. 
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Guild Gazette  
Circulation & Readership

pRinTeD ciRculaTiOn 

18,638
DiGiTal SuBScRiBeRS  

6 ,079
Average circulation figures per issue verified by Audit Bureau of 
Circulation (ABC) in 2017.

ReaDeRS BY pROFeSSiOnal STaTuS
 Qualified	Therapists		
 or nail Technicians

 Studying / Training

 Qualified	Trainer

ReaDeRS BY JOB ROle

 MD / Business   
 Owner

 Trainer

 Therapist or  
 nail Technician
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NEW!  
daily superfoliant™

smooth away skin-ageing pollution.
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4.2%

86.2% Qualified 
TheRaPisTs OR Nail 

TechNiciaNs

6.6%
9.3%

84.1%  
Md/ BusiNess  

OwNeR

all Guild Gazette readers are Guild Members, 
or	qualified	therapists	and	nail	technicians,	who	
have	been	individually	verified	by	our	membership	
team.

9.6%
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Regular Features
 Out & about: Beauty Events & Launches

 Tried & Tested: Product Reviews

 Beautiful: Treatment Reviews

 The spa [edit]: The Latest Global Spa & Wellness News

 ask The Guild: Members’ Questions Answered

 Professional Panel: Industry Experts Debate Hot Topics  
 Of The Moment

 career Profile: The Guild Interviews A Leading Figure  
 In The Professional Beauty Industry

 Market Research: Key Guild Survey Findings

 school Report: Latest Developments & Successes 
 From Guild Accredited Schools

 holistic horizons: Alternative Therapy
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®

- Detoxifying to target blackheads & acne- Rebalances oily zones & clears impurities- Exfoliates dead skin cells & increases hydration- Repairs skin damage & brightens complexion- Stimulates collagen production to reduce wrinkles

BLACK DIAMOND™

NEW

BeautyProGlobal

Available in all leading wholesalers and onTelephone orders:  01273 32 32 32
www.beautypro.com

[EDIT]

May - June

THE LATEST GLOBAL SPA & WELLNESS NEWS

- THE -

spa

INSIDE THIS EDITION

PATHWAY TO PARADISE Banyan Tree Vabbinfaru
THE MOVE TO MINDFULNESS Wellness Trends

SPOTLIGHT SPA LAUNCH OPI ProSpa

Guild Gazette May-June Final bu.indd   41

13/04/2017   18:50:43

it was recently reported by the Global 
Wellness economy Monitor Report that 
spas	account	for	£79	billion	of	the	 
global	wellness	economy.	It’s	no	lie	 
that the spa industry is booming;  
the same Global Wellness economy 
Monitor Report found that the  
international wellness industry grew 
10.6%	to	£2.97	trillion	between	
2013	and	2015,	making	it	one	of	the	
world’s	fastest	growing	markets.	

The Spa [EDIT] brings you the latest global 
spa and wellness news in every issue of Guild 
Gazette. Covering everything from Boutique 
Spa Hotels in London to Ayurvedic Retreats 
in Sri Lanka, this section is guaranteed to 
provide inspiration for your brand and deliver 
ideas for spa destinations with whom you may 
wish to partner with in the future. New  
destination spa, treatment and product  
reviews are offered complimentary to Guild  
Gazette series advertisers. 

If your brand or client is not an advertiser, but 
would like to be considered for an extensive 
four page spa review, a complimentary press 
stay will please need to be provided and we 
charge £1,250 + VAT. 

If you have a spa that you would like us to 
review or a wellness topic which you would 
like us to investigate please e-mail: 
marketing@beautyguild.com. 



industry insiderNEWS FROM THE PROFESSIONAL BEAUTY WORLD
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1 BIO SCULPTURE GEL PARTNER  WITH MONDRIAN LONDON  

NEW & UPDATED GTI  MAKE-UP COURSE!  

Hot on the heels of the vegan beauty trend, Mondrian London is  
bringing a new vegan partner on board its curated spa menu at  
agua Bathhouse & Spa. In June this year Bio Sculpture Gel  joined the spa’s collection of authentic spa experiences,  personalised treatments and original selection of skincare, to  offer gel manicures and pedicures in Mondrian’s spa playground.This will be the first time that agua Bathhouse & Spa is offering  gel manicures and pedicures, and the treatments will utilise Bio  Sculpture’s new revolutionary gel system, the Evo Oxygenating Gel.

2 

The GTi Make-Up course will teach you everything you need to know in order to carry out a professional make-up treatment. Recently updated, the course is clearly written and is accompanied by brand new images. The theory is completed at home in your own time before a practical training session is taken at a location of your choice. That means that GTi gives you flexible learning designed to fit in around your lifestyle. Full tutorial support is available throughout your learning experience.
The GTi Make-Up course covers how to give a full make-up service for the face, eyes and lips and contains information about how to adapt your treatment to  provide night time, special occasion, camouflage and  photographic make-up. The GTi Make-Up course also includes a module on how to apply and remove strip lashes, meaning that you can add on strip lashes as an extra to your make-up treatment. 

As an added bonus, the course also includes the GTi  Professional Standards course, usually priced at £49 + VAT, for all students who have yet to complete this course.The course costs £195 + VAT and on completion,  successful students will receive 26 CPD points.For more information on the GTi Make-Up course, please visit www.beautyguildtraining.com or call a member of the GTi Team on 01332 224833
18 | guildgazette
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January/February 
COPY DEADLINE - 17TH NOVEMBER 2017

 launch Of The Guild awards Of excellence 2018

 Beauty unplugged: Digital Detox

 New Year New Job: Starting Your Own Business 

 #ProjectcPd: 2018 The Year Of Continuous  
 Professional Development

 Teetotal January: Alcohol Free Skincare 

 Professional skincare survey

March/April
COPY DEADLINE - 12TH JANUARY 2018

 Guild awards shortlist Revealed

 Best Of British: Home-Grown Beauty  

 The Outdated shelfie: When Your Beauty Products Should Be  
 Taken Off The Shelf

 Beauty Retailing unplugged: The Benefits Of An Offline  
 Skin Prescription 

 holistic horizons: The Indian Head Massage

 salon uniform survey

May/June 
COPY DEADLINE - 16TH MARCH 2018

 Guild awards Of excellence: Winners Revealed

 Jet-setting essentials: Holiday Essentials 

 step into The future: When Beauty Meets Science 

 fuzz free: GTi Waxing Course 

 holistic horizons: Reiki 

 waxing survey
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21st Century living is stressful. In an age of 24/7 connectivity 

it is becoming increasingly difficult to switch off. The average 

person uses their smart phone a staggering 221 times a 

day (Daily Mail, 2014) and sends and receives around 115 

e-mails in a 24 hour period (Forbes, 2013). Even when we 

are not at work the majority of us are still thinking about it. 

The 9-5 simply doesn’t exist anymore.

[BY REBECCA ARCHER]

[IMAGE COURTESY OF ELEMIS]
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2017 AWARDS  

SHORTLIST  
At the start of this year we launched The Guild Awards of Excellence 2017 and 

we have had an amazing response! The initial nominations have been counted and 

the shortlist for The Guild Awards has now been announced. Read on to find out 

which companies have been nominated in each category.

BEST MALE GROOMING SUPPLIER 

 BarberPro  
 Clarins  ELEMIS  Fudge Professional

BEST TRAINING SCHOOL - HOLISTIC 

 Inspire Therapy Training  

 Holistic 51 Academy 

 Gateway Workshops  

 The Wiltshire School Of Beauty & Holistic Therapy

BEST TRAINING SCHOOL - BEAUTY 

 BC Beauty Training 

 Eastbourne Beauty Training  

 Essex Beauty Training School 

 Training Solutions

BEST TRAINING SCHOOL: NAILS 

 Bio Sculpture  
 Essential Nails   

 Nail Harmony 
 Sweet SquaredBEST COSMETICS SUPPLIER 

 Chleo Enterprises ARTDECO 

 High Definition Make Up  

 STV Cosmetics 

 Youngblood Mineral Cosmetics  

BEST USE OF SOCIAL MEDIA 

 Bio Sculpture 
 Essential Nails 
 Nouveau Lashes 

 Sienna X

Vote For Your Winners In The Guild 

Awards Of Excellence 2017 &  

Receive A FREE Digital Subscription 

To Guild Gazette!
We now invite you to vote for your winners by visiting Beautyguild.com and clicking on ‘Guild Awards’.  

As a thank you for taking the time to vote in The Guild Awards of Excellence 2017, we will also give you the 

opportunity to opt in for a FREE digital subscription to the UK’s  highest circulation trade magazine for fully 

qualified and insured beauty professionals, Guild Gazette magazine, worth £9.95 for the year.

24 | guildgazette

Summer{SKIN SAVIOURS}

ELEMIS – PRO-COLLAGEN  
MARINE CREAM SPF 30

Since its launch in 2003, Pro-Collagen Marine 

Cream by ELEMIS is a different kind of  

anti-ageing cream. Famous for its velvety light 

texture, delicate fragrance and extraordinary 

clinically proven results, it is the ultimate in high 

performance using active ingredients combined 

with cutting-edge science. And now joining the 

bestselling Pro-Collagen family of moisturisers 

is Pro-Collagen Marine Cream SPF 30. Using 

a new micronized sunscreen with enwrapping 

technology ELEMIS is able to deliver a more 

evenly distributed layer of protection, which 

provides high SPF with lower concentrations 

of sunscreen actives. The result is a formulation 

comfortable in texture and easy to apply.RRP: £82 
elemis.com

Here, Pippa Ward, explores the perfect retail and treatment ideas 

to protect your clients’ hair and skin this holiday season.

SALON SYSTEM - BEAUTY BOOST MASKS   Salon System has just launched two new  

innovative salon retail products, which tap  

into the very latest trend for facial masks.  

Available in Hydration + Lip Mask and 

Hydration + Eye Mask, the multitasking masks 

are quick and easy to use and provide the 

perfect boost for skin after a day in the sun or 

after a long flight. Each mask is made from 

Natural Plant Cellulose to adhere closely to the 

contours of the face, just like a second skin, 

to allow for optimum absorption of the active 

ingredients. They target fine lines, wrinkles and 

hydration with three active ingredients which 

include; collagen, retinol and hyaluronic acid.
£3.95 + VAT each  salonsytem.com

32 | guildgazette

Guild Gazette July-August 26-06-17 FINAL.indd   32

26/06/2017   13:49:15



TH
E 

Sp
a

 [E
DI

T]

The secret of health for both body and mind is not to mourn for the past, 

worry about the future or anticipate troubles, but to live in the present 

moment, wisely and earnestly-Buddha

Ayurveda
[RETREAT]

[IMAGE COURTESY OF JETWING HOTELS]
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July/August
COPY DEADLINE - 25TH MAY 2018

 Guild awards hall Of fame

 Glamping: Post Festival Spa Breaks

 Parisian chic: French Beauty Brands 

 Manscaping: Modern Day Male Grooming 

 holistic horizons: Body Massage

 Tanning survey

September/October
COPY DEADLINE - 20TH JULY 2018

 The super Powers Of The holistic Therapist 

 Backstage access: How Your Beauty Talents Can Take You To LFW

 lady Garden campaign for The Gynaecological cancer fund

 flawless: Make Up Artist Essentials  

 Organic haven: Removing Toxins, Parabens & Chemicals From 
 Your Beauty Business

 wholesaler survey

November/December 
COPY DEADLINE - 21ST SEPTEMBER 2018

 Beauty Trend Predictions: Hot Off The SS19 LFW Catwalk 

 wrap up Your skin for winter: How To Protect Your Skin During  
 The Colder Months

 fast Track Beauty: Quick Fix Beauty Solutions

 winter wonderland: How To Retail This Holiday Season

 and Breathe…: Incorporating Meditation Into Your Treatment Menu

 Gel Nails survey

ADVANCED WAX TRAINING  

FROM SIENNA X

Sienna X offer a co
mprehensive

  

education programme surrounding 

their p
rofessio

nal waxing range. Their 

advanced wax co
urse

 teaches th
e co

rrect 

procedures and methods of advanced 

depilatory w
axing. U

sing Sienna X  

waxing products,
 this c

ourse
 will e

nsure 

you provide yo
ur cl

ients w
ith a  

professio
nal tre

atment and an  

exce
ptional experience

Incorporating an online module allowing  

delegates to
 gain pre-knowledge on the  

treatments, 
products 

and brand in  

general. T
his a

llows delegates to
 benefit 

from incre
ased practic

al activ
ity 

on the 

day. D
elegates ca

n gain 11 CPD points 

from the advanced co
urse

 due to the 

mixtu
re of practic

al and theory  

education.

The Sienna X routine is q
uick, easy a

nd  

memorable allowing professio
nals to

 

carry 
out a speedy tr

eatment w
hich also 

allows th
e clie

nt to
 receive a co

nsist
ent 

experience with superior re
sults. 

 

Upcoming tra
ining dates are: 

11th July -
 Worce

ster

17th July -
 Gateshead

25th July -
 Cardiff 

2nd August -
 Po

ole

4th September - 
Crawley

22nd September – 
Swindon

For m
ore information on Sienna X, 

please vis
it: w

ww.sie
nna-x.c

o.uk 
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Guinot Eau Mirific 

This light and refreshing body spray is perfect for those summer days 

and balmy evenings eating al fresco. 

When spraying this onto my skin it wasn’t only the sensual scents of 

Orange Blossom, Jasmine and Vanilla that I noticed but also how 

soft and fresh my skin felt. The key ingredients include Passion Flower 

Oil, which is rich in essential fatty acids, which reinforce the skin’s 

barrier and restores the skin’s acid mantle, leaving skin nourished and 

supple. Mimosa Extract contains many trace elements, flavonoids and 

tannins to protect and soothe. 

This is the perfect product to stock in your salon for clients getting 

ready for their summer holiday. I’m particularly keen to use this  

product during my vacation. It will be ideal for a warm evening, the  

subtle yet sensual scent means I don’t have to wear any perfume and 

will leave my skin feeling nourished and rejuvenated after a day of  

hot sun. 

RRP: £41

uk.guinot.com 

TRIED&TESTED
Here, Pippa Ward, The Guild’s Marketing & Editorial Executive, reviews the  

latest and greatest retail products that you could be stocking in your salon or spa.

58 | guildgazette

Bio Sculpture EVO Canada Collection 

Canada is 150 years old this summer so to celebrate Evo has launched 4 colours to 

celebrate this momentous occasion. The colours are all linked to Canada; 

• Polar White - a brilliant shimmer reflective of the snowy northern land scapes. 

• Maple Leaf Red - as on the Canadian flag. 

• Aurora Borealis – a blue-green reflective, colour shifting, holographic  

 type of colour reminiscent of the northern lights. 

• Fleurdelisé – from the bright blue on the French flag to represent the  

 French heritage and roots. 

I chose to wear ‘Polar White’ from this collection on my nails.  

I loved the shimmery colour, which caught the light beautifully,  

and it looked great with my slight summer tan!

Trade Price £17.50 + VAT

biosculpture.co.uk 

POLAR W
H

ITE

MAPLE LEAF RED

FLEURDELISÉ

AURORA BO
REALIS
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Please note that this features list is subject to change, but will be  
adhered to as closely as possible. If you have any specific articles that 
you would like us to consider for 2018 that are not listed here, please 
e-mail rebecca@beautyguild.com and we will try to accommodate.

beautyguild.com
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Pixie LottBeauty Secrets

from
In this issue of Guild G@zette Digital, we had the pleasure 

of interviewing British Pop Sensation and Voice Kids Judge, 

Pixie Lott. As the new brand ambassador for KISS Products, 

we talked to Pixie about all things beauty, music and what  

the future holds for her. 



Guild Gazette 
Advertising Rates  

Size of Advert Single Insertion Series of 3 Series of 6
Double Page Spread £2,500 £2,250 £1,995
Single Page £1,800 £1,650 £1,495
Half Page £1,100 £1,000 £895
Quarter Page £700 £650 £595
Back Cover £2,000 £1,850 £1,695
Special Positions
Front Cover £2,995

(All prices are exclusive of  VAT)

(Please  provide artwork  as either a Tiff, PDF or JPG.  All artwork must be 300 dpi or higher with a 3mm bleed.)

Size of Advert Height Width
Double Page Spread 245 mm 340 mm
Single Page 245 mm 170 mm
Half Page Portrait 232 mm 75 mm
Half Page Landscape 114 mm 154 mm
Quarter Page 114 mm 75 mm
Back Cover 245 mm 170 mm
Special Positions
Front Cover 245 mm 170 mm

The	Guild	Gazette	ABC	circulation	certificate	provides	you	with	 
independent	assurance	that	during	2017	it	had	an	average  
circulation	of	24,717 copies per issue. This makes Guild Gazette  
the	UK’s	highest	circulation	trade	magazine	for	fully	qualified	and	 
insured beauty professionals.

each issue is written and edited exclusively by The Guild Team who have years of  
experience and are passionate about the professional beauty industry.

Our much loved trade magazine is a trusted source of information for industry 
professionals looking to source new ideas and advice for their beauty businesses. 

Advertising specifications

Guild Gazette Rate Card

For further information about advertising in the Guild Gazette or to submit your artwork, 
please e-mail rebecca@beautyguild.com
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Guild G@zette Digital Rate Card

Please see page 8 for artwork sizes and specifications 

Size of Advert Single Insertion Series of 3 Series of 6
Single Page £900 £750 £600
Half Page £550 £450 £350
Quarter Page £350 £300 £250
Special Positions
Front Cover £1,250
Skyscraper Adverts £495

(All prices are exclusive of  VAT)

Guild G@zette Digital 
Advertising Rates
Guild G@zette Digital is the UK’s only established online magazine for the  
professional beauty industry. Each issue is read by over 57,000 beauty professionals.  

Guild G@zette Digital is exclusively available via our app for smartphones and tablets. Guild G@zette 
Digital is popular with our advertisers and Guild accredited schools who have placed adverts throughout 
the online magazine which can also include links to their own websites and highlight new products and 
services. Our digital magazine means adverts can be brought to life with exciting interactive content such 
as videos, pop-ups, animated artwork and clickable web links. We can also offer static skyscraper adverts 
which occupy the area either side of the magazine when viewed on pc or tablet.

beautyguild.com
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DADDY  

C O O L

This year Father’s Day 

falls on Sunday June 18th. 

Here, The Guild review 

the best male grooming 

sets to retail in your  

beauty business as gift 

ideas for Father’s Day. 

Gift Ideas For The…

Image courtesy of ELEMIS

February
COPY DEADLINE: MONDAY 8TH JANUARY 

 learn To Teach with GTi

 The V word: How Veganism Is Taking Over The World

 You’ve Got Male: The Rise Of The Male Spa Aficionado

 Get One step ahead with GTi foot Reflexology

April
COPY DEADLINE: MONDAY 5TH MARCH

 a Breath Of fresh air: Oxygen Infused Products & Treatments

 contour Your Business

 Bare faced Beauty: How To Achieve The No-Makeup Makeup Look

 holistic horizons: GTi Ear Candling 

June
COPY DEADLINE: FRIDAY 4TH MAY 

 Bloggers favourite Beauty Products 

 The Big Bush debate: The Changing Trends Of Pubic Hair

 Tantalizing: GTi Spray Tanning Course 

 holistic horizons: Hot Stone Massage

beautyguild.com

Guild G@zette Digital 
Features List 2018

Destination Beauty

Wish You Were Here!

It is holiday season and  while most people want to fol�ow  
the sunshine and throw on a bikini and  
stilet�oes at a po�l party, some may opt for a 
co�l, calm and civilised city break (or a wild 
one in the Big Ap�le)! We have picked out 
the top products for clients holidaying in four 
dif�erent go-to destinations around the globe. 

Image courtesy of the Banyan Tree Resort, Maldives
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August
COPY DEADLINE: MONDAY 2ND JULY

 summer skin saviours 

 Resting Beach face: Top Bronzing Products

 ice Queen: The Top Purple & Silver Hair Products

 scentsational: The Power Of Aromatherapy 

Please note that this features list is subject to change, but will be  
adhered to as closely as possible. If you have any specific articles that 
you would like us to consider for 2018 that are not listed here, please 
e-mail rebecca@beautyguild.com and we will try to accommodate.

beautyguild.com

Guild G@zette Digital 
Features List 2018

October
COPY DEADLINE: MONDAY 3RD SEPTEMBER

 double, double, Toil & Trouble: Halloween Beauty 

 hair & skin sOs: Oils, Masks, Tools, Brushes

 GTi health & safety

 holistic horizons: Crystal Therapy

December
COPY DEADLINE: FRIDAY 2ND NOVEMBER

 Raise a Brow: Brow Treatments

 Global Beauty Trends: Around The World In Ten Beauty Markets

 watch Your Back: How To Look After Yourself Whilst Performing Treatments 

 holistic horizons: Indian Head Massage 

ELEMIS Pro-Collagen Marine Oil

The Pro-Collagen Marine Oil is the latest addition to the  

ELEMIS Pro-Collagen Marine range. The oil is formulated 

with a trio of seaweeds specifically chosen for their  

impressive marine-charged properties that support  

moisturisation and visibly reduce the appearance of  

fine lines and wrinkles.

I am an avid fan of facial oil, as I’m sure every other 

person out there suffering with dry skin is! Therefore, 

I was very excited to try out this product. I added 4 

drops into my palm and gently rubbed this into my face 

before using my normal moisturiser. My skin instantly felt 

revitalized and renewed, and completely vanished that 

restricting tight feeling I often get from dry skin. 

This is the perfect product to stock in your salon or spa 

around this time of year. During the summer months 

sun exposure can leave skin feeling dehydrated and 

lacking in essential oils. Encourage your clients to 

nourish and revitalize their skin with this product. 

RRP £65 / 15ml

elemis.com

TRIED&TESTED

Pippa Ward, The Guild’s Marketing & Editorial Executive,  

reviews the latest and greatest retail products that you could be  

stocking in your salon or spa.
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Have your say in the latest Guild 

Tanning Survey for the chance to 

win fantastic prizes from our  

survey sponsor Sienna X.  

To complete the survey visit the  

‘Beauty Industry Survey’ section 

on: beautyguild.com.

Everyone who completes  

the latest Guild Survey will  

automatically be entered into a 

free prize draw for the chance to 

win a selection of great prizes. 

In this issue we are grateful to 

Sienna X for offering the prizes 

detailed on the next page. 
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INDUSTRY  
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SUNLESS  
TANNING 

Sponsored by  

More Than A MummyBy Mummy Blogger, Sophie Simpson

I recently became a new mummy to  a gorgeous baby boy called Reunah who’s just turned 5 months old.  I gave birth to Reunah by elective  caesarean at 39 weeks due to potential complications if I went to full term. To say motherhood was a shock to the system is an understatement, especially when recovering from major abdominal surgery. I soon felt I wanted an outlet  to share my stories and experiences  with others, so decided to start a blog about it all, cue to the creation of whatsophiesees.com. My website is an honest and sometimes funny account of my experiences from breastfeeding to my c-section, but with an additional focus on all the things I loved before I became a mummy; beauty, wine, fashion and interiors.

Sophie Simpson is pictured left with her first child Reunah who is five months old. Image courtesy of  @what_sophie_sees
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B e a u t y g u i l d . c o m  h a s  

O v e R
80,000
unique visitors a month.

Beautyguild.com  
Website Advertising 

(All prices are exclusive of  VAT)

Cost Per Month
Website Advertising 1 Month 2 Months 3 Months 6 Months 12 Months

Banner (280 x 200 pixels) £795 £695 £595 - -
Button (135 x 100 pixels) £399 - £299 £249 £199

Skyscraper (138 x 318 pixels) £795 £695 £595

Banner and button advertising opportunities on our site:

Beautyguild.com is the website of choice for beauty and holistic professionals. With 
over 80,000 unique visitors per month, beautyguild.com is one of the most popular 
beauty websites in the UK. 

We offer advertising opportunities on beautyguild.com to suit industry leaders and members alike.  
For an additional cost we can also offer for a bespoke inhouse design service through our marketing 
and advertising team, to help your advert gain maximum impact.

We also provide monthly performance reports for banner and button advertising.

Web Advertising Rate card

beautyguild.com



@beautyguild  
23,000 Followers

Guild of Beauty Therapists  
11,000 Followers

@beautyguildofficial 
4,000 Followers

Series advertisers will be supported with editorial support on our social media channels and with  
complimentary social media competitions.

Social Media
The Guild of Beauty Therapists have almost 40,000 social media followers. if you would like to view our 
main social media pages, get inspired about advertising through this medium and see how this  
advertising opportunity could work for you, please see the handles for our main accounts below:

E-mail Advertising
We have over 57,000 registered users on the beautyguild.com database. This enables us to send out a 
single	bespoke	e-mail	on	your	behalf	to	everyone	on	our	database	for	£950	+	VAT.	If	you	are	able	to	
commit	to	a	series	of	6	e-shots	over	a	12	month	period,	we	will	only	charge	you	£750	+	VAT	per	e-shot.	
We are also able to offer HTMl design services for an additional cost if required.

e-mail & Social Media 
Services
With online and social media regarded as a crucial part of a business, it is important  
to keep your online presence current and fresh, plus online advertising is one of  
the most cost effective ways to get your business seen.

as part of your advertising package we can offer you an online presence tailor made to suit your  
business, saving you time so you can concentrate on your company whilst getting your brand noticed.

We also provide performance reports for email advertising and social media activities. We can arrange  
24 hour social media take-overs for advertisers on request.

beautyguild.com



Have your say in the latest Guild Wholesaler and Salon Retailing Surveys 

for the chance to win fantastic prizes from our survey sponsors Ellisons, 

Guinot and Salon Services. To complete the surveys please visit the ‘Beauty 

Industry Survey’ section on Beautyguild.com. 

Everyone who completes the latest Guild Surveys will automatically be 

entered into a free prize draw for the chance to win a selection of great 

prizes. In this issue, we are grateful to Ellisons, Guinot and Salon Services 

for offering the prizes detailed here.  

Beauty Industry Surveys 

W H O L E S A L E R  &  S A LO N  R E TA I L I N G

Sponsored by  

62 | guildgazette
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Have Your Say In The 

Wholesaler Survey To Win A 

£500 Voucher To Spend On  

Salon Services Furniture 

As proud sponsors of The Guild’s  

Wholesaler Survey, Sally are pleased to 

offer one lucky person who completes 

the survey the chance to win a £500 

voucher to spend on salon services 

furniture. 

The Sally brand has grown from a single store in 

New Orleans in 1964 to become synonymous 

with professional hair and beauty.

Sally provides the ultimate shopping experience 

with unrivalled range, choice, value, 

convenience, service and expertise. They are 

proud to supply the world’s top salon brands and 

always keep customers in the know about the 

latest trends.

Sally’s stro
ng belief is that everyone deserves to 

look and feel great in their own unique way and 

they want to be part of making that happen. 

 
Salon Services is a strictly 

trade only brand, with 

over 106 stores across 

the UK & Ireland. It offers 

exclusive
 trade only prices 

for professionals signed up 

to the trade card, as well as 

additional benefits including 

regular news and updates & 

promotions. Salon Services 

also specialises in supplying 

professional salon equipment, 

and offer many hair, beauty 

and nails training courses.

Sally beauty has over 160 

stores based in convenient 

high street locations and retail 

parks, staffed with trained 

professionals. Offering a wide 

range of professional hair and 

beauty products, th
e Sally 

Beauty stores make it easy 

for professionals to top up on 

salon and treatment essentials.

Beauty Express is a specialist 

supplier to the beauty and 

spa industry. W
ith its award-

winning range of beauty 

equipment, Beauty Express 

caters for every industry se
ctor 

including salons, spas, nail 

bars, colleges and tanning 

salons. The extensive product 

range can be viewed 

online or via the mail order 

catalogue; The Beauty Book.

WIN

For the chance to win, please visit the ‘Beauty Industry Survey’ section on beautyguild.com  

and complete the Wholesaler Survey. To find out more about Sally and their full product range 

head to salon-services.com or call 0330 123 1906. 
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Have Your Say In The  Salon Retailing Survey To Win A Hamper Filled With Guinot Goodies Worth Over £500
As proud sponsors of The Guild’s Salon 
Retailing Survey, Guinot are pleased to offer one lucky person who completes the survey the chance to win a hamper filled with Guinot products worth over £500.

Over 50 years Guinot has become an industry 
leading brand pioneering its way to the forefront 
of skincare technology. By focusing on how to 
enhance the beauty of every woman, Guinot has 
created innovative treatment methods that have 
conquered the hearts' of women all over  
the world. 

Guinot was founded in 1963, by René Guinot, 
a biochemist who introduced and developed 
the revolutionary Hydradermie machine that 
revolutionised the beauty industry. This patented 
professional skincare treatment was the first to 
use mild galvanic and high frequency to deep 
cleanse, ionise and oxygenate the skin. In 2016, 
Guinot launched the Hydraderm Cellular Energy 
treatment which provides a true alternative to 
aesthetic medicine by stimulating cellular activity 
to visibly rejuvenate facial features. 
As a professional skincare brand with proven 
results, pharmaceutical grades and patented 
product formulas, Guinot products are only 
available from certified beauty salons and spas. 
Highly trained Beauty Therapists are accredited 
‘Beauty Doctors’ – considered experts in their 
field who prescribe full treatment courses and 
product regimes tailored to suit their client’s 
needs.

Guinot’s world-renowned research and development laboratories are testament to the 
brand’s philosophy. The state-of-the-art facility 
has produced ingredients and treatment methods 
that continue to achieve unrivalled results even 
decades after conception, helping generations 
of women look and feel restored, revitalised and 
youthful. 

*Products pictured   are not to scale
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For the chance to win, please visit the ‘Beauty Industry Survey’ section on beautyguild.com 

and complete the ‘Salon Retailing Survey’. To find out more about Guinot and their full product 

range head to uk.guinot.com or call +44 (0)1344 873123. 
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The Guild 2018 survey 
schedule is available on 
beautyguild.com 

Survey Sponsorship  
Opportunities
Since they were first introduced in 1995, the Guild’s Survey Reports have provided 
the industry with its only regular and reliable source of marketing data. Our survey 
reports are purchased regularly by all the top suppliers who use the information 
they contain to prepare and adapt their business and marketing strategies.

as a survey sponsor you would receive the following package:

 Full page in the issue of Guild Gazette that the survey launches in,  
 promoting your company and the products or services you are  
 offering as prizes (sponsors should please donate prizes worth at 
 least £500 to incentivise therapists to complete the survey). 

 Your own private market research question included in  
 the survey questionnaire. 

 all surveys that are published throughout the year  
 (a new survey which focuses on a different area of  
 the beauty industry is commissioned every 2 months). 

 a news story about your sponsorship of the survey 
 on beautyguild.com which has over 80,000 unique  
 visitors a month. 

 a news story about your sponsorship of the survey 
 in our beautyguild e-mail bulletin which is sent out 
 to 57,000 beauty professionals. 

 posts about your sponsorship of the survey 
 on our social media channels, which have  
 almost 40,000 followers. 

 Your own company branding in the issue 
 of Guild Gazette when the headline  
 results are published and the prize  
 winners announced. 

Survey sponsorship costs  
£1,950	+	VAT.

beautyguild.com



Guild of Beauty Therapists          @Beautyguild  

Beauty Guild          The Guild of Beauty Therapists         @beautyguildofficial 

Guinot Eau Mirific 

This light and refreshing body spray is perfect for those summer days 

and balmy evenings eating al fresco. 

When spraying this onto my skin it wasn’t only the sensual scents of 

Orange Blossom, Jasmine and Vanilla that I noticed but also how 

soft and fresh my skin felt. The key ingredients include Passion Flower 

Oil, which is rich in essential fatty acids, which reinforce the skin’s 

barrier and restores the skin’s acid mantle, leaving skin nourished and 

supple. Mimosa Extract contains many trace elements, flavonoids and 

tannins to protect and soothe. 

This is the perfect product to stock in your salon for clients getting 

ready for their summer holiday. I’m particularly keen to use this  

product during my vacation. It will be ideal for a warm evening, the  

subtle yet sensual scent means I don’t have to wear any perfume and 

will leave my skin feeling nourished and rejuvenated after a day of  

hot sun. 

RRP: £41

uk.guinot.com 

TRIED&TESTED
Here, Pippa Ward, The Guild’s Marketing & Editorial Executive, reviews the  

latest and greatest retail products that you could be stocking in your salon or spa.
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Bio Sculpture EVO Canada Collection 

Canada is 150 years old this summer so to celebrate Evo has launched 4 colours to 

celebrate this momentous occasion. The colours are all linked to Canada; 

• Polar White - a brilliant shimmer reflective of the snowy northern land scapes. 

• Maple Leaf Red - as on the Canadian flag. 

• Aurora Borealis – a blue-green reflective, colour shifting, holographic  

 type of colour reminiscent of the northern lights. 

• Fleurdelisé – from the bright blue on the French flag to represent the  

 French heritage and roots. 

I chose to wear ‘Polar White’ from this collection on my nails.  

I loved the shimmery colour, which caught the light beautifully,  

and it looked great with my slight summer tan!

Trade Price £17.50 + VAT

biosculpture.co.uk 
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“I have had a 15 year old girl enquire  
about a bikini wax, I have heard that 
intimate waxing should not be carried 
out on anyone under 16, is this the 
case?”

“How important is it that I keep 
record cards for all my clients?”Completing and adding to a client record 

card is a vital requirement that all therapists 
should adhere to. It is an insurance   
requirement that you keep and maintain up 
to date client records for all the treatments 
you are insured to carry out. The client record 
card becomes an important piece of defence 
for you in the event of a claim. 

X Guild of Beauty Therapists     Y @Beautyguild     \ Beauty Guild

^ The Guild of Beauty Therapists     [ @beautyguildofficial 

ASK THE  
GUILD

Established for over 20 years The Guild offer  expert insurance advice  for your beauty business. This is a sample of  questions, comments and debates that you can find across our social media pages. 

A bikini wax is not the same as an intimate wax. 

During a bikini wax the client does not have to 

remove their underwear but in an intimate wax 

treatment they do as all the hair is removed. 

Therefore a bikini wax could be carried out as 

long as the parent or guardian gives written 

consent for the treatment to go ahead and  

attends the appointment with them. It is recommended that as the minor is under 

16 the female parent or guardian should 

remain in the treatment room during the  

treatment. The letter of consent must be  

stored alongside the client record card and the 

appointment should be made outside of school 

hours. 

To send a comment or question to The Guild’s Social Hub please visit our social media pages:
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SPOTLIGHT SPA
[AROMATHERAPY ASSOCIATES DEBUTS LIMITED 

EDITION EAU DE PARFUM]

Aromatherapy Associates have launched the new Limited-Edition Debut Eau De Parfum, in memory 

of Co-Founder Geraldine Howard, who formulated the invigorating blend, drawing inspiration 

from her vision of a piano concerto filling a garden, like those from Claude Monet paintings, with 

beautiful music. 

A natural, decidedly feminine, fresh and warm fragrance that builds on Aromatherapy Associates 

well-established hold over the senses. Bursting with reviving Italian Bergamot, warm hints of  

comforting Turkish Rose and a heart of grounding Sandalwood, enabling you to feel the best  

version of yourself. French Cassis encircles the spine of this captivating treasure and helps you  

radiate your authentic self. This complex mix of notes offers a multi-faceted scent and character. 

This delicious fragrance is composed of Geraldine’s favourite ingredients, 28 pure essential oils, 

blended seamlessly together to inspire confidence with its uplifting aroma. 

There are only 2000 bottles of Aromatherapy Associates Eau De Parfum globally, each engraved 

and numbered from 1-2,000 – a truly one of a kind, exclusive product to own. 

Hand-blended in their London Lab following the specifications that Geraldine herself had set out, 

the packaging design reflects a leafy garden with layered botanical illustrations, representing each 

essential oil featured in the fragrance. 

The Aromatherapy Associates Eau De Parfum embodies compassion, self-empowerment and 

strength all in a scent giving the opportunity to be your best possible self, every day.

Price: £64
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Some of the biggest brands in the professional beauty industry were backstage at the recent London Fashion Week (LFW) catwalk shows. Here, The Guild of Beauty Therapists brings you details of the latest trends your clients will be requesting you recreate for them in autumn/ winter 2017 (AW17).

BEAUTY  
TREND  
FORECASTING: AUTUMN/ 

WINTER 2017By Rebecca Archer

36 | guildgazette
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Have Your Say In The  Salon Retailing Survey To Win A Hamper Filled With Guinot Goodies Worth Over £500
As proud sponsors of The Guild’s Salon 
Retailing Survey, Guinot are pleased to offer one lucky person who completes the survey the chance to win a hamper filled with Guinot products worth over £500.

Over 50 years Guinot has become an industry 
leading brand pioneering its way to the forefront 
of skincare technology. By focusing on how to 
enhance the beauty of every woman, Guinot has 
created innovative treatment methods that have 
conquered the hearts' of women all over  
the world. 

Guinot was founded in 1963, by René Guinot, 
a biochemist who introduced and developed 
the revolutionary Hydradermie machine that 
revolutionised the beauty industry. This patented 
professional skincare treatment was the first to 
use mild galvanic and high frequency to deep 
cleanse, ionise and oxygenate the skin. In 2016, 
Guinot launched the Hydraderm Cellular Energy 
treatment which provides a true alternative to 
aesthetic medicine by stimulating cellular activity 
to visibly rejuvenate facial features. 
As a professional skincare brand with proven 
results, pharmaceutical grades and patented 
product formulas, Guinot products are only 
available from certified beauty salons and spas. 
Highly trained Beauty Therapists are accredited 
‘Beauty Doctors’ – considered experts in their 
field who prescribe full treatment courses and 
product regimes tailored to suit their client’s 
needs.

Guinot’s world-renowned research and development laboratories are testament to the 
brand’s philosophy. The state-of-the-art facility 
has produced ingredients and treatment methods 
that continue to achieve unrivalled results even 
decades after conception, helping generations 
of women look and feel restored, revitalised and 
youthful. 

*Products pictured   are not to scale
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For the chance to win, please visit the ‘Beauty Industry Survey’ section on beautyguild.com 

and complete the ‘Salon Retailing Survey’. To find out more about Guinot and their full product 

range head to uk.guinot.com or call +44 (0)1344 873123. 
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Contact Us
We Would     To Hear From You!
Guild Gazette is written and edited exclusively by the Guild Team who have years of experience and are 
passionate about the professional beauty industry. please give one of our friendly team a call today to 
talk about how The Guild Of Beauty Therapists can help you achieve your Marketing and pR objectives.

Rebecca Archer 
Editor & Marketing Manager
Please send press samples and 
event invites for Rebecca to:
London Office, 
92 Cedars Road, 
Clapham Common, 
London, 
SW4 0QB
07968 779 997
rebecca@beautyguild.com

Pippa Ward
Marketing & Editorial Executive
Please send press samples and 
event invites for Pippa to: 
London Office, 
92 Cedars Road, 
Clapham Common, 
London, 
SW4 0QB
07803 413 984
pippa@beautyguild.com

Karen Pinkney
Senior Designer
0845 2177 382
karen@beautyguild.com

beautyguild.com


